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ى

ومذكلظىالبحثىالمقدمظ

 

              

              

    

 واقعىالفرصىالتدووقوظىبالأندوظىالرواضوظىالكبرىىبجمكوروظىمصرىالطربوظ
 أ.د/ىمحمدىفتحىىتونى*

 احدانىحدنىىاحمدد/ىىأ.م.**

 ج

 وادمونىوحويىخضور/ىم.ىم***
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ىهدفىالبحثى:

ى

ىتداؤلاتىالبحثى:

  

  

  

  

 

ىالبحثى:ىيالمصطلحاتىالمدتخدمظىف

ى:الفرصىالتدووقوظ
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ىالدراداتىالدابقظى:ى

ى.

ىإجراءاتىالبحثى:

ىمنكجىالبحثى:ى

ىمجتمعىورونظىالبحثى:
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ى:أدواتىجمعىالبواناتى

ى
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ى
ىررضىالنتائجىوتفدورهاىومناقذتكاى:

ىالإجابظىرلىىالتداؤلىالأولىوالذىىونصىرلىى:ـى
الكبرىىبالأندوظىالرواضوظىالموجودةىىالفرصىالتدووقوظىهىىماىنتائجىالتداؤلىالأولى:ى
ىوظى؟بجمكوروظىمصرىالطرب
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ى

الكبرىىبجمكوروظىبالأندوظىالرواضوظىالموجودةىىالفرصىالتدووقوظىهىىماىنتائجىالتداؤلىالأولى:ى

ىمصرىالطربوظى؟
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نتائجىالتداؤلىالثالثى:ىماىهىىالفرصىالتدووقوظىىالموجودةىبالأندوظىالرواضوظىالكبرىى
ىبجمكوروظىمصرىالطربوظى؟
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الكبـرىىىبالأندوـظىالرواضـوظىىىالموجـودةىىىالفـرصىالتدـووقوظىىىهـىىىمـاىىنتائجىالتداؤلىالرابعى:ى
بجمكوروظىمصرىالطربوظى؟
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ىبجمكوروظىمصرىالطربوظى؟

 
 

 

 
 

      

 
 

      

 
 

      

 

 

      

 
 

      

 

 

 

 

  متودطىالوزنىالندبيىومتودطىالادتجابظىللمحور
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ىىالادتخلاصاتى:

  

 

 

 

 

ى
ىى:ىالتوصوات
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المراجع

ىأولًاى:ىالمراجعىالطربوظى:

   

 

 

 

 

 

 

        

      

 

 

 

 

 

         

  

 

 

 

 

 



 

 

  لجزء الحادي عشرا2021( عدد ديسمبر34المجلد) مجلة علوم الرياضة

- 128 - 

  )     

   

        

      

      

 

 

15-  Jason C. seemed (2011); Human Capital gains: how the investment 
and allocation of human capital effects the performance of high 
technology initial public offering firms. 
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ى

ى

ى

ى

ى

ى

ى

ىى
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ىملخصىالبحث

ىواقعىالفرصىالتدووقوظىالأندوظىالرواضوظىالكبرىىبجمكوروظىمصرىالطربوظ
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Abstract 

The reality of marketing opportunities for major 

sports clubs in the Arab Republic of Egypt 

The current research aims to identify the actual reality of 

marketing opportunities in major sports clubs in the Arab Republic of 

Egypt. 

The research community is represented in (members of the board of 

directors, workers, technical and administrative bodies for various 

sports) belonging to the major sports clubs in the Arab Republic of 

Egypt, which number (1759), as well as workers in the Investment 

Department of the Ministry of Youth and Sports (92), and the 

researchers chose the research sample by stratified random method. 

The number of the sample was (520). 

In collecting research data, the researchers used a questionnaire to 

identify the reality of marketing opportunities in major sports clubs 

(prepared by researchers). 

Among the most important results: the lack of available marketing 

opportunities and their low level in many of the sports clubs under 

discussion, the weak ability of those in charge of managing the sports 

clubs under discussion to provide and exploit marketing opportunities. 

Among the most important recommendations were: 

Emphasis on providing and exploiting and investing in marketing 

opportunities in a way that contributes to raising the status of sports 

clubs as an important resource. 

 


