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The mental image of sports program providers  
among Egyptian sports fans 

 
 DR.Ekrami Abdul Ati Mabad El Gamal 
 

The research aims to identify the mental image of sports program 

providers among Egyptian sports fans, by studying: the performance level 

of sports program providers from the viewpoint of Egyptian sports fans, 

sources of obtaining news and sports events for Egyptian sports fans, and 

means of improving the mental image of sports program providers I have 

Egyptian sports fans, and the researcher used the descriptive approach on a 

random sample of those who frequent sports clubs in the Arab Republic of 

Egypt, which are (Zamalek Sports Club, Shooting Club, October 3 Club, 

Wadi Degla Club, Nasr City Club), and the total sample amounted to (172) 

) individuals, and the questionnaire was used as a data collection tool, and 

the researcher concluded: The performance level of sports program 

providers from the viewpoint of the Egyptian sports fans came in the 

direction of an average level, which got a frequency of (312) with a 

percentage of (1717). The most sources for obtaining news and sports 

events are as follows: (satellite channels), followed by (electronic 

newspapers), then (Facebook), followed by (radio), followed by 

(Telegram), followed by (YouTube), followed by (news channels) and 

finally (blogs). It is necessary to coordinate and cooperate with the faculties 

of media, physical education and sports in order to prepare media 

specialists from the providers of sports programmes. Coordination with the 

faculties of media, physical education and sports to organize training 

programs under the supervision of specialized professors to develop the 

expertise of sports program providers. The evaluation of sports programs 

provided should be based on scientific foundations and take into account 

the results Analyzing the content of these programs and the public’s 

opinions towards them, as well as the opinions of those interested in the 

sports field, the need for the sports media to pay attention to spreading 

educational values and developing sports awareness, and not to be limited 

to publishing sports news 


