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of activating the role of sport in achieving sustainable 

development in the State of Kuwait 
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Abstract 

The aim of the research is to know the strategy of marketing sports 

facilities within the framework of activating the role of sport in achieving 

sustainable development in the State of Kuwait. The researcher used the 

descriptive approach using the survey method due to its suitability to the 

nature of the research. The researcher conducted the exploratory study on a 

sample of (60) members of the boards of directors of federations and clubs. 

The researcher applied the basic study on a sample of (;:) members of the 

boards of directors of sports federations and clubs in Kuwait, and through 

the researcher's findings, it can be concluded that the marketing of sports 

facilities reflects the role of sport in achieving sustainable development in 

the State of Kuwait. The role of sport in achieving sustainable development 

through building a strategy for marketing sports facilities, and the strategy 

for marketing sports facilities is represented in economic, social, health, 

and cultural aspects, and within the framework of the researcher's findings, 

he recommends: 

6- Paying attention to developing mechanisms that contribute to benefiting 

from the role of sport in achieving sustainable development. 

7- Paying attention to developing strategies for marketing sports facilities 

in proportion to the components of sustainable development in the State of 

Kuwait. 

8- Establishing a specialized department for marketing sports facilities in 

the State of Kuwait. 

Key words:  Sports Facilities Marketing - Sustainable Development . 
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